
FRANCE MARKET 

UPDATE 2018



1.

FRENCH  

MARKET

2



EXPRESS CONSEIL

1982
Express Conseil 
founded in NYC

1984
First office

in Paris
Blue Group acquires 

Express Conseil

2006
Arizona Office 

of Tourism
represented by
Express Conseil

Marina 
Dupuy Wedd

Pierre-Jean 
Esmieu Fournel

Barbara 
Boltoukhine

Barbara appointed Managing 
Director of Express Conseil

September 2017
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FRANCE DEMOGRAPHICS

Source: INSEE 2017
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Population: 67.1 million - 2nd most populated country in the European Union 

#1 PARIS 
2.22 million 
inhabitants

Metropolitan area: 
Pop. 12.5 million

#2 MARSEILLE 
Metropolitan area: 

Pop. 1.8 million

#7 NICE 
Metropolitan area: 

Pop. 1 million

#3 LYON 
Metropolitan area: 

Pop. 1.33 million

#4 TOULOUSE 
Metropolitan area: 

Pop. 1.31 million

#6 BORDEAUX 
Metropolitan area: 

Pop. 1.2 million

#5 LILLE
Metropolitan area:

Pop. 1.2 million

Source : INSEE  2017



ECONOMIC FIGURES

Favorable business climate since 2010 
Average annual inflation rate: 1.16%

GDP: $2.8 trillion - GDP Growth: +1.6% in 2017 vs. +1.1% in 2016

GDP per capita: $50,723 in 2017 

Gross Disposable Income: +1.5% in 2017

Unemployment rate: 9.5% in 2017 vs. 10.2% in 2016

French President since May 2017: Emmanuel Macron
“La République En Marche” – Centrist and social-liberal political party

Source: OECD / European Commission / INSEE
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5th largest industrialized economy in the world



FRENCH TRAVELERS TRENDS

6-9 weeks paid vacation 
and 11 public bank 
holidays per year

Departure rate in 
2017: 64.2%

Average French 
travelers’ budget 

$2,082

Top 3 long-haul
destinations: 

1) USA
2) Thailand
3) Canada

Long-haul destinations 
attracted 13.3 million 

French tourists in 2017 
(+1.8 million compared 

to 2016)

Bookings to the U.S. 
have increased up to 

21% by June 2018

Source: Expedia media solutions 2017 / UNWTO Barometer 2018 / French Ministry of 
Economy and finance / FEVAD/  Quotidiendutourisme.com
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FRENCH TRAVELERS TRENDS
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Source: Médiamétrie/NetRatings first quarter of 2018

Top 10 websites for travel bookings in 2017

34%

38%

2017

% French traveling abroad

2016

Source: Baromètre 2018 Opodo/Raffour Interactif

+4% vs 

2016

Trends: last minute booking to find the best 
deals (Voyage Privé, Vente-privée Voyage, 

Very Chic, Idiliz, Départ Demain…)



FRENCH TRAVELERS TO THE U.S.
Trends and forecast
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Source: U.S. Department of Commerce, ITA, National Travel & Tourism Office; Bureau of 

Economic Analysis. Publication date: January 2018
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1.7 million French travelers to the
U.S. in 2017, 76% of them are
repeaters

Average number of states visited:
1.6

Average length of trip: 18.1 nights

Average age: 41 years old

Average exp.: $3,443

FRENCH TRAVELERS TO THE U.S.
Visitors’ Profile

Source: U.S. Department of Commerce, ITA, National Travel & Tourism Office / Bureau of 

Economic Analysis Publication Date: November 2017 / U.S. Travel Association - 2017
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Top travel motivators

61% Local lifestyle

55% Cultural/Historical Attractions

43% Beaches/Seaside attractions

43% Dining/Gastronomy

Source: Brand USA, reporting 2017 intercontinental traveler data
U.S. Dept. of Commerce - NTTO, reporting 2014-16 aggregate data



FRENCH TRAVELERS TRENDS TO THE U.S.

Advance decision time

15%

17%

34%

25%

6%

Source used in destination selection for last 
leisure trip

59%

37%

27%

Less than a month 15%
1 to 2 months 17%
3 to 5 months 34%
6 to 12 months 25%
More than 1 year 6%

Websites 59%
Recommendations 37%
Travel guidebooks 27%

Source: Brand USA, reporting 2017 intercontinental traveler data
U.S. Dept. of Commerce - NTTO, reporting 2014-16 aggregate data
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Lodging reservation made before leaving home 

81%

19%

How lodging reservations were made  

44%

32%

20%

5%

Yes 81%
No 19%

Online Travel Agency 44%
Travel Agency/TO/Travel Club 32%
Hotel directly 20%
Other 5%

11

Source: Brand USA, reporting 2017 intercontinental traveler data
U.S. Dept. of Commerce - NTTO, reporting 2014-16 aggregate data

FRENCH TRAVELERS TRENDS TO THE U.S.



Source: France Market Profile  2018 /AOT

FRENCH TRAVELERS TO ARIZONA

Arizona welcomed 103,300 French 

visitors in 2017 (+1.97% vs 2016)

Length of stay
3.6 nights 

Hotels/motels
81% 

Purpose of trip
96% leisure

Average age
40 years old
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Transportation
71% rented car



NEWS

Norwegian: new flight from Paris to San
Francisco since April 2018

Condor: new flight from Frankfurt to
Phoenix since May 2018

REGULAR AIRLINES (from Paris)

Aer Lingus: Los Angeles, San Francisco

Air France-KLM: Los Angeles

Air Tahiti Nui: Los Angeles

Air Canada: Montreal, Toronto

American Airlines: Charlotte, Chicago, 
Dallas, Philadelphia 

British Airways: Phoenix (via LHR)

Delta Air Lines: Atlanta, Salt Lake City

Icelandair: Los Angeles, San Francisco

United: Chicago, Washington

AIR ACCESS TO ARIZONA

LOW COST AIRLINES (from Paris)

Norwegian: Los Angeles 

XL Airways: Los Angeles, San Francisco

Wow Air: Los Angeles, San Francisco
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Main port of entry: Los Angeles (53% )



WHAT FRENCH PEOPLE LIKE IN ARIZONA ? 

Western-style 
cowboy way 

of life 

Southwestern 
cuisine 

Golf & 
outdoor 
activities

Art and 
architecture

American Indian 
heritage and 

culture

Parks and 
Monuments 

Spa & well-
being

Shopping
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TOP 5 REASONS TO TARGET THE 

FRENCH MARKET

Good 
economic 

climate

1

Historical 
and 

cultural 
links 

between 
France and 

the U.S.

2

In 2016 
French 
visitors 
spent 

$6 million 
in the U.S.

3

76% of 
repeaters 
to the U.S. 

in 2017

4

Airline 
development 
to the West 

Coast 
generates 

larger 
opportunities 

to reach AZ

5
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2.

FY18 MAJOR

ACHIEVEMENTS 

& ACTIVITIES



EXPRESS CONSEIL PR ACTIVITIES

Creation and distribution of media e-newsletters and
press releases to increase press coverage.

Express Conseil is a member of the Visit USA
Committee/France on behalf of AOT.

Coordination of media trips to give the press and
influencers the opportunity to produce unique
stories and explore lesser-known regions of
Arizona.

Interaction and engagement with key audiences on
social media and AOT video content sharing to
inspire potential travelers.
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Themes included diverse topics such as public art, ranches and cowboys, culinary 
experiences and summer activities in Arizona

NEWSLETTERS & PRESS RELEASES FY18

Creation and 
distribution of media 

e-newsletters and 
press releases

Multi-thematic 
news, year-round 

activities

Average 
opening rate: 

25.6%
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FRANCE GROUP MEDIA FAM – 14-20, 2018

Major weekly news magazine
Elodie DECLERCK
519,897 copies/3.55 million readers

Leading news magazine for the medical sector
Anne-Laure MURIER
48,000 copies/215,000 readers

Major daily regional newspaper
Jean-Frédéric TUEFFERD
144,716 copies/552,000 readers

Weekly supplement lifestyle magazine 
Laurence OGIELA
2.72 million copies/6.33 million readers

Monthly  lifestyle magazine
Sarah CHEVALLEY
63,000 copies/300,000 readers

Daily regional newspaper
Valérie Le MOIGNE
194,734 copies/579,000 readers

January



FY18 INDIVIDUAL MEDIA FAMS

January 2018 – Evane HAZIZA-BONNAMOUR 
and Joseph JABBOUR
City guide 100% Instagram 
40,000 copies/150,000 readers – 25,000 UV

October 2017 – Willy GRAFF
Regional daily newspaper
122,174 copies/554,000 readers

February 2018 – Lisa CAMUS
News magazine/website for the medical sector 
72,000 copies-140,000 readers / 95,000 UV

April 2018 – Jean-Louis CALMEJANE
Luxury travel & lifestyle website
450,000 UV

Tucked into the Corners of 
Southern Arizona –
International FAM

Million Dollars views of 
Central Arizona –
International FAM

20



FY18 INFLUENCERS’ VISITS

October 2017 – Camille MALLERONI
Travel blog: 30,000 UV – 52.8K
followers on IG
Results: 8,118 reactions on IG + 1 blog
article

April 2018 – Meryl DENIS
Travel, fashion and lifestyle blog:
15,000 UV – 147K followers on IG
Results: 36,190 reactions on IG + 1
blog article
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FY18 SAMPLES OF MEDIA RESULTS

March 2018  |  22-page article
Print: $239,054 – Web: $88,952

March 4, 2018  |  1-page article
Print: $43,523 – Web: $25,750

February 10, 2018  |  1-page article
Print: $73,754 – Web: $18,438



23

SAMPLES OF MEDIA RESULTS FY18

June 27
Web: $42,000

Upcoming media 
results:

September 23Summer 2018

Sept/Oct 2018

July 2018

June 24, 2018  |  3-page article
Print: $436,364



Total media coverage

FRANCE MEDIA RESULTS FY18 

$4,799,563

Print : 26% Web : 42%

Social Media: 29%

TV : 2% Radio : 1%
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FY19 SUGGESTED MEDIA FAMS

Travel blog
30,000 unique visitors/month

#1 trekking, travel & adventure website 

50,000 unique visitors/month 

Decoration and lifestyle magazine

39,732 copies / 832,000 readers
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SOCIAL MEDIA AND TECHNOLOGY
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Facebook: 33 million

YouTube: 19 million

WhatsApp: 14.5 million

Instagram: 12.1 million

Snapchat: 10.9 million

Twitter: 10.3 million

LinkedIn: 9.7 million

Pinterest: 7.9 million

Source: Harris Intercative 2018

✓ Influence marketing and micro-
influencers

✓ New formats: live streaming (IGTV),
interactive videos

✓ Social Ads: interactive and
customized ads to reach a larger
community

✓ Artificial Intelligence: “Deep
learning” to better target ads

✓ Virtual and augmented reality
experiences Source: Kantar Media 2018

Number of active users in France Trends 2018

1
2
3
4
5

6
7

8



FRENCH AOT FACEBOOK PAGE

5008 Fans
Since September 2014

11.68% (+ 67.57% vs FY17)

Annual average engagement rate  

18,909 (+60.5% vs FY17)

Annual number of interactions
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Interactions & engagement
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FRENCH AOT FACEBOOK PAGE
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FRENCH AOT INSTAGRAM ACCOUNT

780 followers (+237% vs FY17) 

381 publications 
Since July 2016

16.87% (+ 174.7% vs FY17)

Annual average engagement rate  

16,239 (+84.2% vs FY17)

Total number of interactions

29



30

0

100

200

300

400

500

600

700

800

900

Interactions & engagement Number of followers

FRENCH AOT INSTAGRAM ACCOUNT

0

5

10

15

20

25

0

500

1000

1500

2000

2500

Interactions Engagement rate %



FRENCH AOT PINTEREST ACCOUNT

89 subscribers
238 pins – 13 boards  

Since July 2016
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AOT France

c/o Express Conseil

Facebook.com/ArizonaTravel.fr Instagram/ArizonaTourisme

32, rue de Ponthieu - 75008 Paris - FRANCE
Tel. +33-1 76 47 52 38 

arizona@ecltd.com |  www.visitarizona.fr

Barbara Boltoukhine
Managing Director

b.boltoukhine@ecltd.com

Claire Lohues
PR & Communication
c.lohues@ecltd.com

Pinterest/ArizonaTourisme

Simon Thollot
Social Media Manager
s.thollot@ecltd.com

Laura Guarneri
Director of Communications

l.guarneri@ecltd.com

mailto:arizona@ecltd.com
http://www.visitarizona.fr/
mailto:b.boltoukhine@ecltd.com
mailto:c.lohues@ecltd.com
mailto:s.thollot@ecltd.com
mailto:l.guarneri@ecltd.com

